NORTH CAROLINA OCCUPATIONAL

THERAPY ASSOCIATION
Media Kit & Promotional Rate Sheet

Reach 5,500+ NC OT Professionals ’

2,500+ 3,000+
EMAIL SUBSCRIBERS FACEBOOK
FOLLOWERS

PRICING TIER DEFINITIONS

800+

INSTAGRAM
FOLLOWERS

43,000+

QUARTERLY JOB
PORTAL VIEWS

Tier 1: Member / Non-Profit / Academic
Discounted rate designed to support active members,
non-profit institutions, and educational partners:
e Active NCOTA Members (member-owned clinics,
courses, job postings)
¢ Accredited Universities & OT/OTA Programs
¢ Non-Profit Healthcare Systems & Associations

Tier 2: Commercial / For-Profit
Standard promotional rate for commercial entities

and external providers:

e Commercial CEU Vendors & Course Providers
¢ Private Practices & Clinics (Non-Member

Owned)

e Commercial Staffing & Recruiting Agencies
e Medical Equipment & Product Vendors

PROMOTIONAL OPPORTUNITIES & RATES

PROMOTIONAL CHANNEL & FORMAT

24-Hour Social Story / Listing Add-On
Stories with interactive link sticker. Single
post featured on Instagram & Facebook

Dedicated Social Feed Spotlight
Standalone image/graphic post across

NCOTA Facebook & Instagram feeds.

CEU & Hiring Email Digest Feature
Dedicated blurb with logo & direct link in

NCOTA's monthly email roundup.

Dedicated Standalone E-Blast
Exclusive sponsored email sent directly

to all 2,500+ NCOTA email subscribers.

Complete Promotion Bundle
Includes 1 Standalone E-Blast + 2 Social

Feed Posts + 1 Social Story placement.

TIER 1: MEMBER /
NON- PROFIT

$35.00

$45.00

$50.00

$125.00

$195.00

TIER 2:
COMMERCIAL RATE

$60.00

$75.00

$85.00

$225.00

$300.00



Hiring Occupational Therapy Practitioners in NC?

Post open positions directly on NCOTA’s Career Center at ot.nc.associationcareernetwork.com
(postings start at $199). Amplify your job listing and capture passive job seekers by pairing your
posting with a Social Media Spotlight or Email Digest Feature above!

Submission Content Policies

e Content Relevance: All advertised content must be directly relevant to the practice of
occupational therapy, healthcare, rofessional development, or wellbeing of OT practitioners
and students in North Carolina

e Content Standards: NCOTA will not accept or publish any advertising material that contains
offensive, defamatory, discriminatory, misleading, sexually explicit, political, or unlawful
content. Advertisements must adhere to professional healthcare standards and the AOTA
Code of Ethics

e CEU Compliance: Any continuing ed opportunities must clearly state any approval status and
a clear disclaimer that attendees are responsible for verifying state licensing board
requirements

e Disclaimer: All paid placements include a brief standard NCOTA advertisement disclaimer.
“Paid Advertisement: NCOTA does not explicity endorse or guarantee the products, services,
or course content advertised herein.”

Submission Deadlines & Details
* Deadline: All graphics, copy, and destination URLs must be submitted at least 5 business days
prior to the requiested publication/run date. If assets are not received on time, NCOTA may
choose to delay the publication date or cancel the publication without a refund
e Graphic Formats:
o Social Media Feed Posts:
= Portrait (Default for IG): 1080 x 1440 px (PNG/JIPG)
= Landscape (Default for FB): 1080 x 566 px (PNG/JPG)
o Social Media Story Posts: 1080x1920 px (PNG or JPG)
o Email & Web Blurbs: High-resolution logo (PNG/JPG) and up to 150 words of body copy.
= May include a banner image of up to 600 x 200 px (PNG/JPG)
e Allimages must include Alt Text for accessibility. If not included NCOTA may generate them
on your behalf.

Ready to Advertise with NCOTA?

To reserve your promotional dates or submit content, Email: Office@NCOTA.org
visit ncota.org or contact our team.




